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3.!Commitment to Land-Grant Mission: Centers, programs, institutes related to this mission are 
viewed as critical strengths by all stakeholders. 

Emphasizing and expanding on this theme we heard repeatedly, stakeholders recognized and are 
proud of our heritage as a land-grant university. Given the breadth of programs, centers, and 
institutes related to our commitme
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leaders and faculty engage with academic units together to promote a re-evaluation of promotion 
and tenure expectations that could include recognizing engagement, economic development, and 
industry partnerships 
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Communication is also focused on telling our compelling story. K-State realizes the value in 





 

 

 

 

 

 

 

 

 

Appendix I : 
Strength/Accomplishment Table 

 















https://www.k-state.edu/cecd/ 
A campus-wide resource dedicated to 







 

 

 

 

 

 

 

 

 







engagement 
communication plan 
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3. Map current 

engagement experiences 
 

4. Create strategic plan 
specifically to engage 
stakeholders based on 



 Objective 3.2: Encourage and 
increase opportunities for 
external stakeholders to 
participate in and impact research 
and teaching activities 

1. Create opportunities for 
industry representatives 
to be “guest lecturers,” 
create a speaker series 
for faculty and industry 
to discuss research 

 




