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Requisites   
Prerequisite: Associates Degree in Health Information Systems from JCCC 
 
When Offered   
Fall, Spring, Summer 
 
UGE course 
No 
 
K-State 8 
No 

 
Rationale 
This course will be used to indicate
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College of Education (October 27, 2015) 
 
Non-Expedited 
Undergraduate Curriculum Change 
Curriculum and Instruction 
 
Business Education Teaching Field (EDBUS)  
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College of Agricultur e (November 4, 2015) 
 
Communication and Agricultural Education 
 
ADD: GENAG 225. Fundamentals of Global Food Systems Leadership (3) 

Fall, Spring. An interdisciplinary approach to the fundamental roles 
people, policies, and cultures play in
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ADD: WOEM 596. Wildlife and Outdoor Enterprise Management Study 
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AGEC 599 - Food and Agribusiness Management 
Strategies (3) 
AGEC 632 - Agribusiness Logistics (3) 
 
Agricultural Economics Electives (6 credit hours) 
AGEC 410 - Agricultural Policy (3) 
AGEC 420 - Commodity Futures (3) 
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and meet the curriculum requirements.  We propose changing the 
curriculum from requiring MKTG 541 and selecting 3 credits above the 
500 level in either MANGT, MKTG, FINAN, or ACCTG to instead 
selecting 6 credits above the 500 level in either MANGT, MKTG, 
FINAN, or ACCTG with MKTG 541 recommended if the course is 
available.  Changes to Social Sciences/Humanities reflect a desire to 
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Agronomy 
B.S. in Agriculture:  Agronomy – Consulting and Production Option 
http://catalog.k-state.edu/preview_program.php?catoid=13&poid=5138 
 
FROM:   TO: 
AGRONOMY (34-35): 
AGRON 101 Agronomy Orientation (1) 
AGRON 220 Crop Science (4) 
AGRON 305 Soils (4) 
AGRON 330 Weed Science (3) 
AGRON 360 Crop Growth & Development (3) 
AGRON 375 Soil Fertility (3) 
AGRON 385 Soil Fertility Lab (2) 
AGRON 405 Internship in Agronomy (3)  
AGRON 602 Agronomy Capstone Experience (3) 
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Communications Elective (3) 
Currently in DARS, not currently in Catalog 
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AGEC 120 – Ag Econ & Agribusiness (3) 
or 
ECON 120- Prin Micro Economics (3) 
AGEC 525 Natural Resources/Environ. Econ. (3) 
COMM 105 Public Speaking I (2) 
ENGL 100 Expository Writing I (3) 
ENGL 200 Expository Writing II (3) 
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SOCIO   362 (3)  Police and Society 
SOCIO   460 (3)  Youth and Crime 
SOCIO   561 (3)  Criminology 
SOCIO   570 (3)  Race and Ethnic Relations 
 
FREE ELECTIVES                                         7 
hours 
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Rationale: This course will be one of the standard offerings under the proposed Professional Science Masters Applied 
Science and Technology that has been designed for delivery at the K-State Olathe campus. Market demand information was 
quantified through surveys of more than 100 employers across 6 
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K-State 8: Aesthetic Interpretation  
Rationale: This course will serve as an elective option for students in APDesign and give a more in-depth look at advanced 
applications.  
 
Course: IAPD 680 Production Furniture for th e Contract Market Research  
Catalog Description: Introduction and implementation of market research; client end-user research; manufacturing 
implications; BIFMA and other testing requirements; and, competitive market analysis and implications to develop a complete 
“design brief” for a line of contract furniture within a major manufacturer’s existing line.  
Credits: (1)  
Requisites: None  
When Offered: Fall  





56 
 

MC 645 – Public Relations Campaigns. (3) I, II.  
Advanced study of an organization’s public relations 
needs.  Includes researching the situation, analyzing 
audiences, and preparing strategic plans for approved 
clients.  Pr.: MC 396 and MC 480 with grades of C or 
better.  

MC 645 – Public Relations Campaigns. (3) I, II.  
Advanced study of an organization’s public relations 
needs.  Includes researching the situation, analyzing 
audiences, and preparing strategic plans for approved 
clients.  Pr.: MC 396 and MC 480 with grades of C or 
better; majors have priority, others by department 
consent. 















63 
 

IAPD��753���� Pro��Prac:��Professional��Responsibility�� 1�� IAPD��753�� Pro��Prac:��Professional��Responsibility�� 1��
IAPD��754���� Pro��Prac:��Office��Practices���� 1�� IAPD��754�� Pro��Prac:��Office��Practices���� 1��
IAPD��755��


