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1. Introduction 
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identify changes in the alliance members
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The segment(s) of an itinerary that the passenger uses for travel in a given direction is defined as pure 

online if the same carrier serves as both the operating and ticketing carrier for all segments of the itinerary.  



 ρπ 

purchased at a specific price by a given number of passengers during a quarter.  Information provided by 

each observation includes: (1) the number of passengers paying the given fare during the quarter; (2) mileage 

flown for each itinerary segment
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Table 2 

List of most frequent destination countries in the ñoneworld Event Sampleò 
Destination 

countries  

Percent of 

products offered 

Destination 
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within the structural dem
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: also takes into account that oneworld alliance members presumably non-cooperatively priced their 
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Transition rules for state variables are described in Appendix B.  In Appendix C we illustrate that the MPE 
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Table 6A and 6B report demand estimation results for 
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leaving from the travelersô origin airport increases, thus increasing loyalty to the airline. 

The coefficient estimates associated with Nonstop_going and Nonstop_coming are positive and 

statistically significant, impd í peseníes preҨe

Ҩd í op  

Ӂesti0etiop and vd Þ stop 

the  sti0etio cĠ  Þľ 
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on average, did not change over the pre
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yield marginal cost efficiencies, but the subsequent grant of ATI to various oneworld members facilitated 

them generating marginal cost efficiencies.  The reduction in marginal costs of oneworld ATI members puts 

downward pressure on prices in the short-run.  In particular, the grant of ATI to various members is associated 

with a decline in their price in markets where their services do not overlap.  Furthermore, the evidence suggest 

that prices did not increase in markets where their services do overlap.  These findings provide better support 

for the DOTô
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Appendix A 
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